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Saturday afternoons in September 2015 as a local radio show and podcast. The show
includes discussions about food, wine, travel, hospitality and related topics. Scheduled in
and entertainment recommendations and referrals. Using traditional broadcasting as
THE A“ WER well as podcasts and Intemet technology, THE THE TASTE oF TAMPA BAY
NEWS. INSIGHT. PASSION, 'steners can “tune in” whenever they want, giving them the freedom to enjoy the

THE TASTE oF TAMPA BAY Magazine expanded its audience on
AM 860 an early afternoon timeslot, its listeners are ideal candidates for Saturday evening dining
show while driving, relaxing at home or work.

SHOW for FOODIES,

THE TASTE oF TAMPA BAY is produced once a week, and each show is 60 minutes
long. THE TASTE OoF TAMPA BAY is hosted by Steve Fiske, the Publisher of THE
TASTE oF TAMPA BAY Magazine. Invited guests and listeners offer their opinions
and experiences to share with the audience. An eclectic group of food professionals appear on the
show. These notables include authors, chefs, organic farmers, restaurateurs, bakers, butchers
and food processors as well as luminaries from the worlds of politics, Professional sports and
entertainment industry.

These in-depth guest interviews and discussions with industry professionals are both entertain-
ing as well as enlightening.

WHO LISTEN?

THE TASTE or TAMPA BAY is for those who share a
passion for food. From favorite local “hole in the wall” joints to elegant
white table cloth venues, all listeners share the passion and enjoyment
that comes with a selective palate seeking that new epicurean experi-
ence. Whether one has a “meat and potatoes” mindset or is a seasoned
and adventurous gourmet, this show is for them. The shows are
designed to have a wide scale appeal.




ook o Sl TASTE REACH?

‘ : The live radio show is enjoyed by by an average of /5,000 listeners in its
[ \A « % time slot. Podcasts can be listened to live on the web or downloaded and
enjoyed long after they are produced, therefore listenership £xpands to various degrees. What is most significant is
that the quality of our listening audience means that we are reaching an educated mass with disposable income and an
interest in dining out as well as a willingness to discover new places to dine and be entertained.

PROFESSIONAL

The quality of production and content of THE TASTE orF TAMPA BAY
magazine is well known. The radio show’s editorial mix reflects the same quality
editorial and production. d

THE TASTE or TAMPA BAY on Air is produced in a professional studio by radio professionals with
professional production personnel. When “remote” broadcasts are conducted, they use up to date equipment

and professional studio engineers.

AGE

The targeted age groups that listens to THE TASTE or TAMPA BAY radio are as varied as the
Tampa Bay demographics themselves. Younger adult audiences tune in for discussions regarding sustainable
local food offerings, organic and hormone free foods as well as news about the most trendy restaurants and
festivals, while a more mature audience tunes in to listen to tips about heart healthy foods, travel tips and
good value for the dollar. Both want to know where they can go to enjoy a terrific meal with good service
and have fun doing it. This is a show that helps build generational bridges, not break them.

HOUSEHOLD INCOME

The average household income of this audience is expected to reflect the average of the person who can afford
to dine out at least once or twice a week. This person has discretionary income, credit, and a sense of culinary
adventure and is educated.



THE TASTE of TAMPA BAY

We offer a variety of radio show, Web, Podcast and on site sponsorship. THE TASTE or
TAMPA BAY offers a host of promational partnerships and advertising possibilities. These range from on-air interviews,
remote on-site broadcasts, product tie-ins, and special events, vendor opportunities, on-air giveaways, spot mentions, advertising
spots; call-in promotions, discount coupon book tie-ins, etc. Our promotional partners may choose from

ADVERTISING

Our supporters’ ads may be a part of the show incorporated and presented by the host, or as pre-recorded promotional
spots. We will present one’s message in a way that integrates with the format and style of the show, and because it is read
by the host, adds a personal communication “feel” to the delivery. It adds the feel of an implied endorsement.

PLACEMENT LINK

Your logo and ad copy will be placed on our web site, where it is seen by all of our readers and listeners. This placement,
when added to the in-audio message, creates a top-of-mind awareness for your product and service, as well as giving
visitors to the site a way to click to connect to your site via links.




ADVERTISING * PROMOTION * STRATEGIC ALLIANCE

THE TASTE or TAMPA BAY ON AIR, debuted in the fall of 2015.

Promotional spots may be as low as $25 for an on air product giveaway promotion. These are caller on air
promotional giveaways. A minimum of ten such or combined value of $250 minimum total value is required.

The following SPONSORSHIPS & PROMOTIONS are currently available...

Weekly show sponsorships for one year, advertising rates will apply for the first 12 months.*
Special Segment Ranges - 525-5150
Remote Broadcast $1,000

30 second spots $25-$50

60 second spots $45-365
Frequency discounts available

Restaurant Reviews $100

On air interviews with the restaurant’s spokesperson $150
3-9 minute interviews a series of pre-interview on air promos.

* Rates are net. Agency discounts will be hilled at gross rates.

Complete promotional package

Full Page Article in the TASTE of Tampa Bay AND radio
interview, added value promo spots for call-in drawings

$995 Net ... ($1,500 Value!)

Self-Liquidating in Restaurant Interviews and promotion.

We will coordinate an on premise promotion that will help
to generate funding to pay for advertising on the show.
Details upon request.

Video tape production 04

We can coordinate and produce a professional DVD that
may be imbedded on your website, Facebook page, etc.

Ask for details




STEVE FISKE

A business owner and entrepreneur, Steve brings to the show a lifelong passion for
good food, travel and the desire to share his knowledge and experiences
with anyone who will listen. “I was blessed to have two parents who knew good food
and were equally adept in the culinary arts”, says Steve. His experiences as former
restaurant operator, event producer and marketing consultant especially in the
ospitality industry provides a solid and diverse base for hosting the varied
expected show themes and guests.

3 : e Among other things, he has warked on THE TASTE or CHICAGO, created

A < "W and produced the Southern California Margarita Mix-Off Competition, produced
several local foodie events such as Chocolate Sunday at Ruth Eckerd Hall, THE
TASTE orF PALM HARBOR, The Tampa Bay Lobster Festival and the
Breathsavers Kiss-Off completion.

Q SteveFiske cell: (773) 960-1866 (&g SteveFiske13@gmail.com

In SUMMARY

The Tampa Bay market has experienced significant population growth in recent decades and has emerged as
one of this country's most popular tourist destinations. Along with Tampa's growing tourist trade and local
population has been the demand for eclectic dining and entertainment venues. THE TASTE or TAMPA BAY
has been at the forefront of the hospitality industry and is taking its messages to the public via traditional as well as
new media.

Traditionally rich with Latin based culture Tampa Bay can boast of Latin restaurants, bakeries, grocery stores and
coffee shops that represent a wide spectrum of Latin cultures that are second to none. Tampa's expanded ethnic
culinary experiences now include a variety of delicious treasures from Asian and Indian grocery stores to Palish,
Hungarian and German butchers, soul food restaurants, traditional Italian markets, neighborhood bistros, seafood
markets, including world favorite renowned travel destinations such as Tarpon Springs Greek culture and Ybor's
Columbia Restaurant.

Steve Fiske, Publisher of THE TASTE or TAMPA BAY Magazine will host The TASTE of Tampa Bay Radio
Show, live each week on Tampa’s AM 860 The Answer. The show will air at 3 PM to 4 PM Saturday aftemoons
beginning in September 2015. The show’s content will incorporate guest interviews, call-ins, inside information,
favorite eating establishments from high-end chic restaurants to take out venues. Listeners will be able to resource
new establishments, old time local favorites and make their own recommendations. Selections will represent every
price range and environment. The show will be educational, informational, resourceful and entertaining.

Those seeking to attract new customers and clients who enjoy good food and a casual lifestyle may take advantage
of a strategic alliance with the new show.





